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Earlier this year, Montana Monster Munchies (MMM), explored the opportunity to test its oat 
products for the amount of gluten contained in the 50 lb oat bags it purchased from its supplier. 
 
MMM employed two food laboratories regularly utilized when seeking FDA/ GFCO 
certification/compliance.  The learning experience was invaluable.  The world of gluten is highly 
complex. Oat product travels by various transportation modems and those modems are used for 
a variety of functions introducing the potential for cross contamination.  When coupled with 
inconsistencies in testing procedures seemingly as variable as the number of laboratories that 
exist for gluten testing in food products the results are unsettling.  In essence, gluten readings not 
only varied by batch of oats but also within samples taken at the bag level. Readings ranged 
anywhere from <2ppm to >50ppm for the finished cookie product.  
 
An alternative MMM explored was to switch to oats suppliers certified gluten-free by a recognized 
organization.  To do so has a cost implication however.  The impact is a seven-fold increase in 
the oat cost, and MMM would have no alternative but to pass this cost along in the supply chain. 
It’s important to note that even amongst the oat suppliers that are certified gluten-free, there 
exists variability in the test results. In the end, the consumer would bear the brunt of this decision, 
and the question MMM must ask is “is it worth it?” 
 
Historically, the overwhelming majority of those who enjoy MMM’s wholesome products do so 
because it tastes great, is competitively priced, and is attractively packaged.  It’s great for the on-
the-go crowd as well as those who enjoy it as a gift treat.   
 
So while we’d like to offer a certified gluten-free oat-based cookie, too much is still unresolved 
within the gluten intolerant community re: this ingredient component.  When this market settles 
out and there is agreement on the associated standards, MMM will again evaluate the efficacy of 
competing in this market space. 
 
 
 
 
 


